Agenda

12:00 - 12:15
Lunch, Exhibitor Presentations & Networking

12:15 -12:45
Welcome Remarks

Dyan Brasington
Vice President, Innovation and Applied Research

Dr. Maggie Reitz
Interim Provost and Vice President for Academic Affairs

Dr. Timothy Chandler
Interim President

Mini Presentations

Promoting Food Access and Food Equity for All
Dr. Andrea Brace, Department of Health Science

Reenvisioning a Professional Development School through
Collaborative Inquiry
Dr. Laila Richman, Department of Special Education

Measuring Head Impact in Men’s and Women'’s Lacrosse
Dr. Michael Higgins, Department of Kinesiology

Economics Comes to Life: Integrating Data into a Dynamic
Viewer Dr. Julie Knight, Regional Economic Studies Institute

12:45 - 1:00
Lunch, Exhibitor Presentations & Networking

1:00 - 1:20
Keynote Remarks

Ben Wu
Deputy Secretary
Maryland Department of Business & Economic Development (DBED)

1:20 - 2:00
Exhibitor Presentations & Networking

Keynote Speaker

Ben Wu

Deputy Secretary

Maryland Department of Business
and Economic Development

In January 2015, Governor Larry
Hogan and DBED Secretary Mike
Gill announced Benjamin H. Wu

as Deputy Secretary of the Mary-
land Department of Business and
Economic Development (DBED).

In his role, Wu acts as the Chief Operating Officer, responsible

for overseeing the Department’s charge of attracting compa-

nies to the State, working with in-state companies to help them

expand and add jobs, connecting companies with resources and

partners and driving tourism, film and the arts. Wu previol 1 9 Tf [(Dr)92 (



Marketing Research for Community Organizations and

Small Businesses

The Consumer Behavior Analysis course in the College of Business and Eco -
nomics teaches students how to examine the buying behavior of individuals
and organizations. The students then have the opportunity to apply what

they have learned with real-world clients, such as the Town of Port Deposit,
Mazda, and McCormick. These partnerships create service-learning projects
that bene t students, the University, and the external community.

Web: www.towson.edu/marketing



